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INTERVENTIONS TO INCREASE COMMUNITY DEMAND
FOR CANCER SCREENING/VACCINATION
AMERICAN CANCER SOCIETY RECOMMENDATIONS

CLIENT REMINDERS / RECALL
Client reminders are written (letter, postcard, email) or telephone messages (including automated
messages) advising people that they are due for screening. Client reminders may be enhanced by one or
more of the following:
t'PMMPXVQQSJOUFEPSUFMFQIPOFSFNJOEFST
t"EEJUJPOBMUFYUPSEJTDVTTJPOXJUIJOGPSNBUJPOBCPVUJOEJDBUJPOTGPS CFOFöUTPG BOEXBZTUPPWFSDPNF
barriers to screening
t"TTJTUBODFJOTDIFEVMJOHBQQPJOUNFOUT
These interventions can be untailored to address the overall target population or tailored with the intent to
SFBDIPOFTQFDJöDQFSTPO CBTFEPODIBSBDUFSJTUJDTVOJRVFUPUIBUQFSTPO SFMBUFEUPUIFPVUDPNFPG
interest, and derived from an individual assessment.

CLIENT INCENTIVES
$MJFOUJODFOUJWFTBSFTNBMM OPODPFSDJWFSFXBSET FH DBTIPSDPVQPOT UIBUBJNUPNPUJWBUFQFPQMFUPTFFL
DBODFSTDSFFOJOHGPSUIFNTFMWFTPSUPFODPVSBHFPUIFST FH GBNJMZNFNCFST DMPTFGSJFOET UPTFFL
screening. Incentives are distinct from interventions designed to improve access to services (e.g.,
USBOTQPSUBUJPO DIJMEDBSF SFEVDJOHDMJFOUPVUPGQPDLFUDPTUT 

SMALL MEDIA
Small media include videos and printed materials such as letters, brochures, and newsletters. These
materials can be used to inform and motivate people to be screened for cancer. They can provide
JOGPSNBUJPOUBJMPSFEUPTQFDJöDJOEJWJEVBMTPSUBSHFUFEUPHFOFSBMBVEJFODFT

PATIENT EDUCATION
0OFPOPOFFEVDBUJPOEFMJWFSTJOGPSNBUJPOUPJOEJWJEVBMTBCPVUJOEJDBUJPOTGPS CFOFöUTPG BOEXBZTUP
overcome barriers to cancer screening with the goal of informing, encouraging, and motivating them to
TFFLSFDPNNFOEFETDSFFOJOH5IFTFNFTTBHFTBSFEFMJWFSFECZIFBMUIDBSFXPSLFSTPSPUIFSIFBMUI
professionals, lay health advisors, or volunteers, and are conducted by telephone or in person in medical,
DPNNVOJUZ XPSLTJUF PSIPVTFIPMETFUUJOHT
These messages can be untailored to address the overall target population or tailored with the intent to
SFBDIPOFTQFDJöDQFSTPO CBTFEPODIBSBDUFSJTUJDTVOJRVFUPUIBUQFSTPO SFMBUFEUPUIFPVUDPNFPG
JOUFSFTU BOEEFSJWFEGSPNBOJOEJWJEVBMBTTFTTNFOU0OFPOPOFFEVDBUJPOJTPGUFOBDDPNQBOJFECZ
supporting materials delivered via small media (e.g., brochures), and may also involve client reminders.
(SPVQFEVDBUJPODPOWFZTJOGPSNBUJPOPOJOEJDBUJPOTGPS CFOFöUTPG BOEXBZTUPPWFSDPNFCBSSJFSTUP
TDSFFOJOHXJUIUIFHPBMPGJOGPSNJOH FODPVSBHJOH BOENPUJWBUJOHQBSUJDJQBOUTUPTFFLSFDPNNFOEFE
screening. Group education is usually conducted by health professionals or by trained lay people who use
presentations or other teaching aids in a lecture or interactive format, and often incorporate role modeling
or other methods. Group education can be given to a variety of groups, in different settings, and by
EJòFSFOUUZQFTPGFEVDBUPSTXJUIEJòFSFOUCBDLHSPVOETBOETUZMFT
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